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M.Com Semester - 1 (CBCS) Examination
Nov/Dec-2023 (SYLLABUS YEAR JUNE-2018)
Marketing Management (Core)

Time: 2:30 Hours Marks: 70
Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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ENGLISH VERSION
Que-1 Explain Market Segmentation. Discuss bases for segmenting consumer market. (20)
OR
Que-1 (A) Discuss in brief macro factors affecting Marketing Environment.
(B) Explain consumer buying decision process.
Que-2 What is New Product? Discuss in detail new product development process. (20)
OR
Que-2 (A) Explain factors affecting pricing decision.
(B) Describe strategies for different stages of Product Life Cycle.
Que-3 Describe in detail types and functions of middlemen involved in distribution channel. (15)
OR
Que-3 (A) Write a note on Ethical issues in distribution decisions.
(B) Write a note on Non-store retailing Trade.
Que-4 (A) Discuss tools or methods of Market Promotion in Marketing. (15)
(B) Explain factors affecting Promotion Mix.
OR
Que-4 (A) Explain nature and importance of Wholesaling.

(B) Explain process of developing advertising campaign.
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